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Third International school and student mass-media festival 
«Giraffe–Mass Media»

Sponsorship regulations 

Motto of festival: «Let’s join our hand!»
About the festival
Third International school and student mass-media festival «Giraffe-Mass Media» will take place in the Southern Ural State University from 13th to 16th of April.

The international school and student mass-media Festival «Giraffe-Mass-media» was established in September 2007 by the journalistic faculty of the Southern Ural State University in Chelyabinsk. The symbol of the Festival is a Giraffe. The journalistic faculty newspaper is called «Giraffe», moreover, a giraffe is depicted on a journalistic faculty logo, because this animal possesses all the qualities, required for a journalist: curiosity, endurance, outgoingness. The project «Giraffe-mass media» — is a great opportunity for Russian and foreign students to approve themselves in different mass-media types. 

The geography of the festival participants is getting wider from year to year. During two years, schoolchildren and students from Moscow, Sr. Petersburg, Orenburg, Kazakhstan and Chelyabinsk took place in this festival.

Our festival was started like an area for discussions about school programs and student’s press, but nowadays it contains a complex of the various activities:

1. Public discussions, viewing and listening of journalistic materials.

2. Competitions: 

· «Youth television meridian»;
· «Optimistic radio»;
· «Fluent pen»;
· «Inet»;
· «Universal journalist».
3. Master classes given by leading Russian and foreign journalists, editors and experts in printed and Internet media, television and radio. 

4. School and student press exhibition

The festival became for schoolboys and students — the beginning experts in mass media — a platform on which they represent a tele- and radio programs, newspapers and Internet projects, receive practical skills in the field of journalism and communicate with professionals of mass media, form professional and moral qualities of modern journalist.

THE SPONSOR OF PROFESSIONAL COMPETITION

the third International festival of student’s and school mass media 
«Giraffe-Mass Media 2011».

The main aim of sponsorship is advancement of company and help for young journalists to solve different topical questions.

Audience of the action: schoolchildren and students from Russia and near abroad. Faculties of journalistic will take part in the festival from 165 high schools of Russia, the CIS countries (including from high schools of Germany, Belarus and China, and also from high schools and schools of Chelyabinsk and the Chelyabinsk area; nearby 500 persons).

1. General regulations
The sponsor of the third International school and student mass-media festival «Giraffe—Mass Media 2011» (further — Festival) can become legal or the physical person who has brought the contribution in the monetary form for carrying out of action.

Inclusion questions in number of sponsors political, political, movements and politicians dares festival Organizing committee in the basic order.

2. The status of sponsors of Festival «Giraffe-Mass Media 2011»

2.1 The current Regulations define following statuses of sponsors of Festival:

· The general sponsor of festival;

· The sponsor of separate competition;

· The information partner.
2.1.1 The general sponsor of festival — legal or the physical person who has rendered the sponsor’s help in financing of festival at a rate of 100 thousand and more of rubles. The number of general sponsors of festival isn’t limited.

2.1.2 The general sponsor of the competitions of festival — legal or the physical person who has rendered the sponsor’s help in financing of competitions of festival at a rate of 30 thousand of rubles.

2.1.3 Information partners of festival — registered mass-media describing of festival (f. e. competitions) with obligatory representation of the basic sponsors.

Relations between sponsors and organizers of festival are regulated by the contracts (agreements) concluded between the sponsor and organizers, according to the current legislation of the Russian Federation.

The sponsor receives following benefits:

1. Status of the Sponsor of the International festival;

2. Coverage of company activity on air of a broadcasting company «SUSU-TV» during March till April 2011 in connection with Festival carrying out;

· On cable networks in Kalinin, Kurchatovsky and Central districts of Chelyabinsk;

· On cable networks of the channel «Your TV»;

· On the Federal television portal «All Russia» — www.allrussiatv.ru; 

· Broadcasting in towns Kartaly and Kopeisk;

· On the Internet 24 hours a day.

3. Mention on the Federal site of the Internet edition «Digital Media» — www.digitalmedia.su/digitalmedia. 

4. On air of radio of the Southern Ural State University

· Online broadcasting of the radio-version «Elevejt» in high school lifts;

· On the Internet 24 hours a day — www.tvr.susu.ac.ru.  

5. Placing of the information about the Sponsor in festival regulation (3000 copies) which will be dispatched to potential participants a month before action.

6. Placing of the information about the Sponsor on a site of the journalistic faculty of the St.-Petersburg state university — http://win.mail.ru/cgi-bin/link?check=1&cnf=71da3e&url=http%3A%2F%2Frus.jf.pu.ru%2Fgrants%2F415-2076.html  

7. Mention of the Sponsor in all letters extended by organizing committee of Festival.

8. Mention of the Sponsor in the Festival program.

9. Distribution of a print advertizing of the Sponsor at registration of participants of Festival (500 participants).

10. Placing a logo of the Sponsor on all documents of the information package intended for participants (500 participants).

11. A representative of the Sponsor has the right of 5-minute performance on Festival closing ceremony.

12. Participation of representative of the Sponsor in work of jury of competition.

13. The right to set up the nominal award, a prize or the diploma.

14. The diploma — «the SPONSOR of the international festival of student’s and school mass media «Giraffe-Mass Media 2011» is handed over to the sponsor.

15. The letter of thanks from organizers (of the South Ural state university, Faculty of journalism SUSU) for Festival support «Giraffe-Mass Media 2011» is handed over to the sponsor.

16. Banner placing on an official site of festival — www.jiraf-smi.susu.ac.ru and http://jiraf-smi.susu.ac.ru/eng/ with link to official site of a company.
The detailed information about sponsor's cooperation can be read in the Offer on sponsorship and find out from a member of organizing committee Ofelii Miribyan.

Contact: Ofelia Miranovna Miribyan
Telephone number: 8 (351) 2679593
E-mail: yalefo@mail.ru 

